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Passengers New Terminal

ÅCapacity 1 million passengers  

per year

ÅInvestments 26 million ú

ÅBuild infrastructure 15.500 m²

ÅParking 50.000 m² (1.250 places)

ÅAircraft capacity 4 plains 737 simultaneously

ÅEmployees 120 full time equivalents

ÅCheck in desk 12 from which 1 out of size

450 m² commercial space

4 adjustable boarding rooms 
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General information

Å356.000 passengersin 2009

ÅTour operators: Thomas Cook, Indigo, VIP,

Mediterra, Pegase, Neckermann

ÅCompanies: TUI, MNG, Tunisair, Thomas Cook, 
Jetairé.                     

Å22 destinations in summer2010 to:  

Bulgaria, Spain, Greece, Tunisia, Turkey, 
Morocco, Egypt, Israël 

AIRPORT PROFILE
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LIEGE AIRPORT

- Passengers profile:

- Traffic evolution and forecasts

- Nationality
- Origin of the Belgian passengers

- Loyalty
- Satisfaction

- Purpose of travel

- Transport to the Airport

- Monthly figures 

- Media Products

- Airport profile : - General information

- Destinations 

- Passengers typology

- per province
- per region

- Age
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MONTHLY FIGURES 2005-2006-2007
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Traffic evolution and forecast

AIRPORT PROFILE
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PASSENGERS   DESTINATIONS

ÅItaly = 22.6 %    

ÅUS   = 14.2 %

ÅCaribbean = 13.3 %

ÅEgypt = 10.7 %

ÅGreece = 9.9 %

ÅSpain = 7.4 %

ÅFrance = 6.5 %

ÅMexico =          5.8 %



ÅMajority of belgians and residents from frontier 

countries

ÅParticularly tourist passengers

ÅAn audience who arrives a long time in advance at 

the airport in a relaxed and waiting attitude.

ÅA target ready to be captured by your 

communication

PASSENGERS PROFILE

Passengers typology
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Origin of the passengers

PASSENGERS PROFILE

Survey Summer 2009
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Origin of the Belgian passengers per province
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Origin of the Belgian passengers per region

PASSENGERS PROFILE
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Age of the passengers(*)

PASSENGERS PROFILE

Survey Summer 2009

(*) children not included 13


